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How big is BIG data?
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THE SOURCE
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Agenda

• The world we live in today
• Who is SAS and what does SAS do?
• Departments in SAS
• Data & Information sources
• The Future



Copyright  © SAS Inst itute  Inc.  A l l  r ights reserved.

Evolution of Data Science

Ackoff, 1989

Jennex, 2017
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The world we live in today

• Innovation
• Competition
• Co-operation
• AI



Copyright  © SAS Inst itute  Inc.  A l l  r ights reserved.

Barriers to creating business value through 
data and analytics
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Who is SAS and what does SAS do?
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SINGULAR FOCUS 
ON ANALYTICS

THE ANALYTICS LIFE CYCLE

CAPABILITIES & SOLUTIONS

THE SAS PLATFORM



Company  Conf ident ia l  – For Internal  Use Only
Copyright  © SAS Inst itute  Inc.  A l l  r ights reserved.

Analysts rank SAS as a leader in:

Enterprise
Insights Platform

Data 
Integration

Data 
Quality

Big Data

Customer 
Analytics

Fraud 
Detection

Risk 
Management

Machine 
Learning AnalyticsAI-Based 

Text Analytics
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To empower and inspire
with the most trusted analytics.
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Simplified SAS organisation
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Simplified SAS organisation
R&D

• They develop the software that others use as is and/or use to develop 
applications

• Pace of technology change

• Own market assessments
• Analysts
• Vendors
• Customers
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Simplified SAS organisation
Marketing

• They market SAS to the world

• Channels

• Customers
• Potential customers
• Users
• Potential users
• Academia & Students
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Simplified SAS organisation
Sales

• They sell the software and services

• Customer needs
• Competition
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Simplified SAS organisation
Professional Services

• They make the software work at the customers
• Installation & Configuration
• Analytics Life Cycle Consulting

• SAS skills
• 3rd Party skills
• Project Management 
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Simplified SAS organisation
Education - Commercial

• They educate SAS users in the use of the technology
• Novice users
• Refershers
• New releases
• Bussiness users

• Teaching channels
• Methodology
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Simplified SAS organisation
Education - Global Academic Program

• They enable faculty and students with SAS skills & technology

• Competitors
• Open source
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Simplified SAS organisation
Other

• Technical Support
• Internet
• Social Media
• Security
• Maintenance
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Sources

• Customers
• Employees
• SAS Library & Information services
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Sources
SAS Library & Information Services

• Requests
• Reserve Loaner Equipment
• Titles
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Specific Sources

• D&B Hoovers
• EBSCO eBooks
• getAbstract
• GovWin IQ
• Moneylaundering.com 
• O'Reilly's Learning Platform (formerly Safari Books Online)
• Rosetta Stone
• ScienceDirect
• JSTOR
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Sources
SAS Library & Information Services

We in R&D often have to quickly get up to speed on new technologies. Having all the 
resources in the SAS library on hand facilitates this process and helps us stay productive. 

In addition, the library staff is very friendly, exceptional in their response, and always 
willing to help. Thank you for providing such a great service.

Stefan Beskow – Principal Software Developer, 
Advanced Analytics Division R&D



Company  Conf ident ia l  – For Internal  Use Only
Copyright  © SAS Inst itute  Inc.  A l l  r ights reserved.

The Future

• 4IR
• Ethics in AI
• Women in STEM
• Data for Good
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THE SOURCE



sas.com
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